
This is a selection of design elements / screens from various submissions. 
 
On each I comment on what I like and what I don’t in order to give guidance 
for improvements and for combining them into a final consistent design. 
 
Please note that the main inspiration for the landing page navigation, 
animation and scrolling behavior is feedmusic.com 



INTRODUCTION 

Please see also separate design brief for background animation 



What I like: 
- Font of “Do you believe your systems are secure?” 
- Watermark background graphics 
- Button design with grading colors 

What I don’t like: 
- First Screen should be full screen animated background 
- Language selectors 
- Last Menu items is “Researchers” 

 



What I like: 
- Font of “Do you believe your systems are secure?” 
- Different font sizes and text colors 

What I don’t like: 
- Big Shield Logo 



What I like: 
- Background image 
- Colors 
- Screen transition not horizontal 
- Menu items in ALL-CAPS 

What I don’t like: 
- Orange button 
- Missing progress bar under menu item 
- Shield icon as part of logo 



SOLUTIONS 



What I like: 
- Title design with key word shadow behind it and 

partial underline 
- Font of title 
- Watermark background graphics 

Not sure about: 
- How to show / navigate across the four main parameters 

of a bug bounty program …see next pages  



What I like: 
- Connector coming from the top that will connect to 

the main menu 
- Showing all four parameters on top 
- Website will scroll sideways over 4 parameters 
- Background graphic 

What I don’t like: 
- It is graphically not obvious that Public Programs and 

Private Programs are two options that the customer has 
to choose between – one or the other 

- Maybe putting a ‘vs.’ between them  on the line might 
help? (I added it myself) 

VS. 



What I like: 
- Overall graphical design 
- Watermark 
- Image 
- Circular graphic around icons 
- Title and font 

What I don’t like: 
- It is graphically not obvious that Public Programs and 

Private Programs are two options that the customer has 
to choose between – one or the other 

- Maybe putting a ‘vs.’ between them  on the line might 
help? (I added it myself) 

VS. 



VS. 

What I don’t like: 
- Icons don’t match ‘Limited Scope’ and “Full Attach Surface’  



What I don’t like: 
- Image has nothing to do with ‘Time’  



What I don’t like: 
- Icons need to be swapped 



What I like: 
- Circles graphics around the animal icons 
- Two-colored animal icons 



What I like: 
- Clear flow 
- Navigator at the bottom 

What I don’t like: 
- Plain, not very creative 



What I like: 
- Idea of rotating animation, rather than simple 

horizontal scroll 

What I don’t like: 
- Overall design… 
- Arrows too large compared to Icons (Icons should maybe 

be embedded in arrows?) 
- Dots and arrow look uninspired 
- May need a navigator at the bottom that better matches 

the rotating design 



Idea: 
- Use this type of 

circular lock 
graphic to  
animate the 
rotation 



CUSTOMERS 



What I like: 
- Title 
- Font 
- Watermark 
- Button design 

What I don’t like: 
- Image should be about customer, not generic 
- Spelling: It is called “Emirates Airline” 



What I like: 
- Side-by-side design 

What I don’t like: 
- Boring font 
- Text on right side should be as three bullets 
- Right side should have a customer image & logo 
- Left side arrow should be on left side of customer case 

study part on the right 



What I like: 
- Title 
- Font 
- Circular design 
- Button 



What I like: 
- Font 
- Image about customer 

What I don’t like: 
- Button missing to case study 



PROGRAMS 



What I like: 
- Font 
- Simplicity 
- Button looks different than 

‘Publlic/Private’ and ‘Safe 
Harbor’ indicators 

What I don’t like: 
- Navigation arrows at 

bottom 
- Title should be: “Active 

Programs” 



RESEARCHERS 



What I like: 
- Connecting the advantages to March1st logo 
- Blue lines next to the text  connecting to the graphic 

What I don’t like: 

 Click here to learn more 

Why hack with March1st? 



What I like: 
- Background image 

What I don’t ike: 
- Maybe add the March1st logo… or at least the ‘M’ 

somewhere 



What I like: 
- Circles around the numbers on the left 

What I don’t ike: 
- Box around  with rounded corners is probably 

unnecessary 



FAQ 





END OF PAGE 



What I like: 
- Background image 
- Fine lines separating content 
- Clarity and simplicity 

What I don’t ike: 
- Orange color 



What I like: 
- Logo – can you try to put that fine shield around the 

‘M’ of the name, rather than putting a separate ‘M’? 

What I like: 
- ‘M’ Watermark ….could be used in various places of 

the landing page 

What I like: 
- ‘M’ with image inside 

Other Design Elements I liked 


